The purpose of this study is to investigate the effect of national image, brand image, and country of origin on Chinese consumer`s purchase attitude and purchase intention of Korean cosmetic products which applied a high and/or convergence technology. The survey was completed by chinese customers and the data is analysis with SPSS 21.0. The results show that national image, brand image, and country of origin image have a positive impact on Chinese consumer`s purchase attitude and purchase intention. This results imply that when Korean companies enter into chinese markets, if they perform very aggressive promotion activities on national image, brand image, and country of origin image, they can be successful by transforming positively chinese consumer`s purchase attitude and purchase intention of Korean products.
연구가설의 검증
본 연구에서 제시한 가설에 대한 검증은 다음과 같다. 
